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A Brand People Trust
People prefer the safe and familiar option when it comes to making important decisions, such as a supplier for an 
important corporate event or a once-in-a-lifetime occasion like a wedding. That’s why franchises are so popular. They 
provide trust, professionalism, and consistency. With a TapSnap franchise you receive the recognition that comes with 
a nationally marketed brand. When you meet with an event planner or bride to talk about your business, chances are 

they will already be familiar with the quality of service offered by TapSnap. 

Becoming a TapSnap Franchisee 
Embrace the enormous potential of TapSnap – a franchise where you can earn more money in one day than 
most people do in a week. For just under $60,000, you can become an entrepreneur with this fun and exciting 
franchise opportunity. 

TapSnap franchisees are active members of their communities who know what’s happening around town and 
work to be a part of local events. They do their own self-promotion, and with help from head office, do their own 
local marketing. When clients contact them, they book their own events, and then bring The TapSnap Experience 
to happy customers. Once they have a few events under their belt, they may also hire part-time staff to help 
them at local events as their business grows.

The TapSnap Experience
TapSnap is the leader in event entertainment and photo marketing experiences in North America! We may have           

started as a simple photo booth rental company in 2012, but in three short years we have evolved in to a complete photo                 

entertainment platform, with a suite of products, designed to elevate any event type. 

TapSnap is really two businesses in one: a social media photo booth for weddings, Mitzvahs, holiday parties, and the 

like, and a photo marketing kiosk for both national and local corporate events, such as brand activations, trade shows, 

professional sporting events, and more.

Are you someone who understands the importance of delivering the absolute best in customer service? Do you have a 

passion for making guests smile? We want people who are fun and outgoing, and who enjoy the excitement of social 

events and parties.

This is an exclusive opportunity for the right individual. Is that person you?

What is TapSnap?
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How TapSnap Works
In the beginning TapSnap was just that, the TapSnap photo booth, but since our humble beginnings, we 

have continuously added new features and complementary products to become an all-around event 

entertainment solution. In fact, we are always upgrading, enhancing, and improving our intuitive technology 

– with TapSnap you are not just buying equipment, but an ever evolving event entertainment platform.
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TapSnap Kiosk

• Interactive 42” touch screen

• Instant prints

• Social media integrated, email

• Customize your photos with digital  
 props, logos, and other branding

• Write personal messages right on  
 the screen

• Add special effects with your  
 green screen

Social Photographer

• Professional Android camera 

• Uses proprietary software to integrate  
 with TapSnap platform

• Captures candid moments

• Event photos can be branded

• Photos can be shared from the   
 TapSnap kiosk or Sharing Station

• Photos can be shared right from the  
 Social Photographer camera

Sharing Station

• Keeps long lines moving

• Touch screen tablet

• Facebook, Twitter, and email

SnapCast

• Unique event URL/gallery

• Displays posts from Twitter and 
 Instagram containing the event   
 hashtags

• Can also include TapSnap photos

• Brand with logo or sponsor   
 information

• Dashboard for moderation

• Can be displayed on TVs and   
 projection screens

TapSnap receives photos 
from Social Photographer for 
further customizations

TapSnap shares  
photos taken by  
Social Photographer

TapSnap shares  
to SnapCast  
photo gallery

TapSnap shares 
to Sharing Station

Sharing Station shares 
photos taken by  
Social Photographer

SnapCast can display 
photos taken by 
Social Photographer

Social Photographer posts 
photos with custom event 
hashtags to Twitter and  
Instagram
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TapSnap
Our flagship product, TapSnap, is an interactive and fun social media photo booth that feels at home at any type of 

event. Completely customizable, it makes a great addition to birthday parties, golf tournaments, store openings, and 

company BBQs. Guests have their picture taken with our professional DSLR camera, they then play around with their 

photo on our 42-inch touch screen to add in digital props, pick fun green screen backgrounds, create animated GIFs, 

and write messages on to their pics, which they can then instantly share via Facebook, Twitter, and email. 

SnapCast 
SnapCast integrates with TapSnap and Social Photographer to allow you to live broadcast event photos around 

any venue on TVs and projection screens and to the world via the web. A crowd-sourced slide show of TapSnap 

photos, as well as tweets and Instagrams that are using an event hashtag, it’s a great way to get guests talking 

about an event on social media.

Social Photographer 
Our Social Photographer product uses our proprietary software to take pictures of the crowd and capture those 

authentic candid moments that truly show what a great time guests are having. All of our Social Photographer 

pictures get sent to TapSnap where guests can add in digital props, share them on social media, and print them. 

The photos also instantly synchronize with SnapCast and are sent to the Sharing Station as well.

Sharing Station 
Using our exclusive software, our Sharing Station is automatically populated with photos from TapSnap 

and Social Photographer. Designed to help keep long lines moving at larger events, it features a tablet with 

Twitter, Facebook, and email connectivity. The Sharing Station amplifies the social media reach of an event by 

encouraging guests to share even more. They’ll have a great time scrolling through branded photos to find their 

own, which they can share again and again at any point during an event.

The Complete Package 
The TapSnap product suite works together in any combination or separately as standalone products; that 

means you can configure any number of event solutions depending on the needs of your client. On their own or 

combined, all four products create a compelling event entertainment experience.
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Not your Average ‘Photo Booth’
TapSnap is a photo entertainment platform, unlike any you’ve seen before. Customers book TapSnap every day for an 
endless variety of events because we can do it all. 

Add in our Social Photographer, SnapCast, and Sharing Station products and we can build a custom event experience 
for any occasion. Our suite of products also means that we can offer a range of services and price points to suit any 
customer’s needs.

How TapSnap Reinvented Event Entertainment

Social Events

When we talk about TapSnap for social events, TapSnap 
becomes a Social Media Photo Booth. Parents organizing 
Sweet 16s and Mitzvahs or brides planning weddings are 
looking for fun and unique guest entertainment; sometimes 
specifically a photo booth. This is TapSnap’s advantage; we 
can do everything a basic photo booth can do and more.  
 
Guests are engaged by creating one-of-a-kind photos or 
GIFs with live digital props, green screen backgrounds, and 
personalized messages, which they can then instantly share 
with family and friends; they can even print a copy as a tailor-
made party favor. To personalize the experience even more, 
the kiosk can be skinned to match the party theme, photos 
can be pre-programmed with the occasion’s date, and the guest(s) of honor can 
even be turned in to a digital prop! For the security conscious parent, our social 
media features can be turned off for events with younger guests and albums can be 

password-protected.

 
National and Local Corporate Events

Our corporate clients want to know how we can help promote their brand, engage with their customers, and then turn 
those customers in to brand ambassadors; this is when TapSnap becomes a Photo Marketing Experience!

Many of the world’s largest companies choose TapSnap because they know we will showcase their brand, entertain 
their customers, and collect important marketing data. Just like with social events, we can skin the kiosk, in fact we 
can brand every step of the experience from screen to social share page to automated email; helping to increase their 
brand exposure not just with those in attendance but with their guests’ social networks as well.

Driven by our Corporate Sales Team, who book and manage national corporate events for franchisees, we have 
successfully executed high profile events all around the globe. That’s why many of the world’s top brands such as 
Coca Cola, Maserati, and Walmart use us for everything from in-store product launches to 26-city movie premieres. 
You’ll never know where your TapSnap business will take you!
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A Typical TapSnap Event
OK, so there’s no such thing as a typical TapSnap event; you might do a three-day grand opening for a major 
department store midweek and then a 200-guest Bat Mitzvah on the following Saturday. The beauty of 
TapSnap is that it’s a chameleon; customizable and configurable to a wide array of events. As we say, TapSnap 
is two businesses in one, perfect for social and corporate events.
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Wedding revenue is based on typical market pricing for an average wedding which includes TapSnap, SnapCast, and 
a green screen. Corporate revenue is based on average corporate pricing for a four-day event including TapSnap, 
SnapCast, Social Photographer, Sharing Station, and customization. Average gross revenue per event can be found 
in Item 19.

Wedding

Client:

Blushing Bride
Client:

Fortune 500 Company

Event Experience:

Custom TapSnap plus SnapCast.
Event Experience:

The works! 2 custom TapSnaps plus 
Social Photographer, Sharing Station, 

and Snapcast.
Outcome:

Not only do you have a happy bride, 
but you’ve booked a holiday party and 

another wedding!

Outcome:

They loved TapSnap and the fact that 
we’re all across North America, so 

we’re now doing a 26-city event for 
them, and you get the referral fee!

Revenue:

$300 / hour
Revenue:

$650 / hour

Duration:

4 hours
Duration:

8 hours / day 
for 4 days

Brand Activation

Your Average Social Event A Typical Local Corporate Event

Each franchisee structures their business differently depending on their needs; some franchisees operate full-time 
with an office and staff, while others work another job full-time and simply do events on evenings and weekends. It’s 
up to you how much time you invest, but just as it is with most things; you will get out of it what you put in to it.

Event Revenue
One of the questions we are often asked is, “how do I make money?” The simple answer is that you earn revenue 
from every event you book. So how much do you make for an event? Well that depends on what kind of event it 
is, how long it lasts, what add-ons and features they want, along with a whole host of other factors.

How Much Can You Make?

Event Pricing

How much you charge for an event is going to depend on a couple of elements. Does your customer just want 
TapSnap? Or do they want TapSnap plus Sharing Station plus SnapCast? TapSnap’s fees are usually hourly and we 
add the other products per hour or day. Are they going to need a green screen? That’s another line item. How about 
customization? Add that to your event pricing as well.

 
Event Costs

The majority of your event costs should be included in the price quoted to your customer, such as kiosk wraps and 
graphic design work. Our average cost per event is $15 for printing supplies. Your other major cost might be labor; 
your costs will depend on if you work the event yourself or if you decide to hire staff to work it for you.
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Each Sharing Station Includes:

• 1 x iPad Air

• 1 x magnetic charging dock

• 1 x full-sized Apple keyboard

• 1 x brandable marketing banner

• 1 x 4’ stand

A TapSnap franchise has a low cost of ownership and very minimal overhead expenses. For less than $60,000 you can 
get started; qualified franchisees must have good credit and a minimum net worth of $25,000. You also will not need 
to find a location or sign a lease as you can easily operate out of your home. 

Startup Costs

How Much Does It Cost to Start and Operate a TapSnap Franchise?

TapSnap Pricing Plan

• 1 x Canon DSLR

• 1 x Canon E320EX flash

• 1 x HiTi dye-sublimination printer

• 1 x HiTi paper / ribbon

• 1 x printer carry bag

• 1 x all-in-one wireless track pad  
 and keyboard

• 1 x monitor travel case

• 1 x green screen

Each TapSnap System Includes

One Time Franchise Fee: $17,500

Unit Program Per Kiosk Price Total Investment

 Sharing Station: $1,900
 Initial Marketing Launch Plan: $2,500 

Two Unit Program*

Three Unit Program

Four Unit Program

$18,995 $59,890

$18,495 $77,385

$18,245 $94,880
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Franchise Fee

$17,500 for Marketing Areas with a population up to 500,000. $2,500 for every 100,000 people thereafter.

*One unit programs may be available depending on your marketing area. 

Warranty: 1 year return to base on all equipment. 

Total Investment excludes shipping costs. 
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Monthly Fees

SnapBook: $40/month/kiosk 
SnapBook is our proprietary software for franchisees to manage and oversee all of their event bookings, as well 
as the coordination of related features. You can also generate post-event reports to gauge usage metrics of email 
addresses, social network postings, and other types of user engagement. The SnapBook monthly fee not only covers 
the development and maintenance of SnapBook, but also kiosk software upgrades and 24/7 access to our technical 
support team.

Network Access and Administrative Software: $95/franchise user/month 
Includes access to a leading Customer Relationship Management system, online resource library, franchisee forum, 
and one TapSnap email address, and a basic SmugMug account.

Royalty and Additional Fees
There is a 10% Royalty Fee on the total payment or value received for each event, an additional 4% goes towards 
the Call Center Contribution Fund, and 3% towards the Branding Fund.
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TapSnap franchisees come from all walks of life, from retired veterans, stay-at-home moms, and experienced 
franchise owners to executives, recent university graduates, and firefighters. There is no single background or 
education level which determines success, however, there is one trait that all successful TapSnap franchisees 
share in common – their fun and outgoing personalities.

What Makes a Good TapSnap Franchisee?

Our Franchisees
TapSnap franchise owners tend to fall into the following categories:

The Empire Builder 
These franchisees may keep their full-time jobs to start, but they are looking to transition to TapSnap full time; which 
they do by putting in those extra hours after work and on weekends. They may have started with two units, but given 
the demand, they now have four to six, along with a staff of event attendants who can do events on their own. They 
have become the go-to name in event entertainment in their community and can rely heavily on word of mouth and 

their solid reputation to get the majority of their events. 

The Next Act 
They are retired or nearing retirement and looking for a way to stay busy but on their terms. Unlike with most 
jobs or businesses, TapSnap owners can set their own hours, determine how much they want to work, and be 
their own bosses. They are not necessarily looking for a full-time job, but instead something to keep them active 
on evenings and weekends. Running a TapSnap franchise is a great way for them to stay connected to their 

community and gives them an opportunity to get out there and socialize.

The Family Plan 
These owner-operators usually run their TapSnap franchises as husband-and-wife teams, sibling partners, or parents 
and adult children who are looking to earn extra income for their futures. One or both members may maintain full 
or part-time work, but both chip in with running the business. Depending on their strengths, one might focus on 
sales and lead management while the other might shine at events. No matter the makeup, they are fulfilling their 
entrepreneurial dreams with their own TapSnap business.
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People Person 
You love meeting new people and striking up conversations with complete strangers. You feel excited before a 
big event and look forward to getting there and meeting new people. Our franchisees are the life of any party, 
engaging guests, encouraging funny poses, and charming everyone they encounter. Our franchisees know that 

our customers come first and foremost. 

Driven 
TapSnap is not a passive business; you cannot just sit back and wait for customers to call you. You will need to 
network and market your franchise within your Marketing Area. Ask any of our franchisees and they will tell you, 
“you get events by doing events”, so you’ll need to get out there and sell the fun and entertainment of TapSnap to 
potential customers.

Professional 
Once you have an event you will want repeat business and to generate referrals, which is why setting up early, 
keeping a clean workspace, and dressing appropriately are so important to the overall professionalism of your event. 
Every time you interact with a customer or a potential customer you should be your professional best. Remember you 
are not just representing yourself, but every TapSnap franchisee.

Business-minded 
You do not need to have experience running your own business – many of our franchisees don’t. However, you should 
be organized, able to adhere to policies and procedures, and know how to plan and manage budgets.

Team Player 
Becoming a franchisee means you are joining a team, a team of like-minded franchisees and corporate staff, all 
working towards the same goal. You will have a set of guidelines already laid out for you and a wealth of knowledge 
to draw from. You will also be setting the groundwork for the franchisees that come after you.

You have probably come across the term ‘territory’ a few times in your search for the right franchise, a lot of franchises, 

especially those with retail locations, assign their franchises based on territory. At TapSnap we call them ‘Marketing Areas’ 

instead, since events can happen anywhere. 

Your Marketing Area is just that, the area in which you may market your franchise and do promotional events. Depending 

on the population you may be the only franchise in your Marketing Area or you may share or overlap with another 

franchise. You may travel outside of your Marketing Area to do events when asked.

We still have Marketing Areas available all around North America, and in select international locations, just waiting for the 

right franchisee to bring the fun and excitement of TapSnap to their market. Hurry before your marketing area fills up!

What Territories Are Available?

9

Recipe for Success
The previous categories are the general groups we tend to attract, if you don’t fall in to one of them, don’t worry! 
We also have a great mix of franchisees with unique backgrounds. The biggest determiner of finding success will 
be whether or not you possess the qualities needed to get out there and book events.
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TS
U

tapsnap
university

At TapSnap we want to ensure your success which is why we provide in-depth training, 24/7 technical help, 
continuous product development, and marketing support. 

 
TapSnap University
We know that beginning a new business may seem a little daunting, there can be a lot to learn, that’s where TapSnap 

University or TSU, as we like to call it, comes in. We get you started off on the right foot with four days of hands-on training 

at our head office, where you’ll meet our team and learn from each of their areas of expertise. 

You will acquire everything you’ll need to know in order to run your TapSnap franchise. We will teach you all about the 

TapSnap product suite and how to operate each component – that includes setting up, trouble shooting, and event best 

practices. You will also learn how to operate the software you’ll need to book events and track sales. After that we cover 

social media, online marketing, and business operations. 

You’ll leave TSU with the knowledge you’ll need to hit the ground running, plus access to the resources that will help 

you along the way. Your Franchise Agreement includes the cost of a single attendee to TSU. Travel costs and additional 

attendees ($750 each) are not included.

SnapCentral Call Center
SnapCentral is our call center, here to provide your customers with exceptional customer service. Experts in 
our products, they can answer questions, provide information, and book events for you via our toll free number, 
email, and live chat.

Franchise and Technical Support
In addition to the four days of training you’ll receive, we also provide ongoing franchise and technical support. 
We arm you with the know-how to operate your franchise, but we know you will still have questions and need 
assistance along the way, which is why you can call or email us with any questions you may have, ask for advice, 
and give us your feedback. Should you have technical issues or questions, we also provide 24/7 technical 
support, with remote access support, as well as automatic software upgrades.

Product Development
Our full-time Product Development team works to keep TapSnap ahead of the curve. Not only do they keep our 
products and software current with updates and improvements, but they are always working on what’s next, 
keeping us ahead of the competition. That’s how we’re always able to grow and add new products that take 
advantage of evolving technology. 

We Are Here to Help
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The Branding Fund 
TapSnap is responsible for branding to help build awareness and recognition on a national level. We achieve 

this through a number of avenues and are always tweaking the fund to maximize results. 

The national branding that we do for franchisees is meant to augment their own local marketing initiatives. 

The Branding Fund is for national branding and meant to generate awareness so that when someone does see a 

franchisee in their community at an event or sees their ad online they recognize it. 

The Knot 
TapSnap purchase listings for all franchisees on The Knot, a popular website for couples who are planning their 

weddings.

Video Production 
TapSnap also invests in video production to support the marketing of the TapSnap experience and of our products. 

All of our videos can be found on our YouTube Channel and a portion of them can be found throughout our website.

We encourage our franchisees to send potential customers links to relevant videos and to post them on social media. 

Conferences and Tradeshows 
TapSnap showcases at a number of conferences and tradeshows that are attended by event professionals and 

customers from across North America. We attend these shows on behalf of all franchisees.

In the past year we have attended, DJ Expo, Wedding MBA, EVENTtech, and Nightclub & Bar Convention and  

Trade Show. 
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National Corporate Events Team
Our National Corporate Events Team is always working to secure large, national events for our franchisees. 
They have the experience and knowledge to negotiate and manage multi-day and multi-city events for some of 
the world’s largest brands, not just here in North America, but around the world. National corporate events are 
assigned round robin, based on location, to any franchisee who has expressed an interest in working national 
corporate events.

Marketing
Our Marketing team is here to promote TapSnap’s brand nationally, as well as help you with your local 
marketing. We have libraries of ads, graphics, and social media content to help you promote your franchise 
within your Marketing Area. In addition, we’re always creating new marketing and sending out reminders, 
updates, and advice on how to market. 

Once you get home from TSU you might be wondering, “what do I do now?” That’s where your Initial Marketing 
Launch Plan comes in; designed to help you hit the ground running, we’ve taken the experience of over 150 
franchisees and created a real-world applicable marketing plan.

We’ll help you for the first three months and give you the tools you’ll need to keep the momentum going on  
your own.
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Product Placement 
We work with industry contacts to bring TapSnap to a wide array of television shows for a variety of event types. On 

Dr. Phil and The Doctors we entertain their guests in the green room, in return for on-air shout outs and social media 

mentions. We’ve also done parties for The Big Bang Theory and Orange is the New Black, in addition to appearing on 

Divas and King of the Nerds. 

Facebook Retargeting 
Any event guest that uses a TapSnap kiosk, anywhere in the world, has their email address entered into SnapBook. We 

use this database of email addresses to retarget event guests with TapSnap advertising on Facebook.

TapSnap on Dr. Phil

TapSnap at WWE’s Eva Marie’s Wedding

The Big Bang Theory’s Holiday Party
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Meet the Team

Scott McInnest 
As Founder and CEO, Scott is 
hands-on in driving the TapSnap 
brand forward and is extremely 
involved in all aspects of 
day-to-day operations.

Dale Gercken 
Dale is the Director of Product 
Development and provides 
ongoing development and support 
for TapSnap’s suite of products and 
proprietary software.

Claire Nagle 
As Event Manager, Claire 
oversees TapSnap Vancouver’s 
operations and provides her 
insight and know-how to 
franchisees. 

Mary Smith 
The Franchise Development 
and Compliance Manager, Mary 
develops franchisee training and 
manages Franchise Support. 

Emma Parker 
Emma is our Creative Head and 
creates all of TapSnap’s awesome 
brochures, social media banners, 
and advertisements.

Oz de Albreit 
The Director of National  
Corporate Events, Oz and his 
Corporate Events team help 
TapSnap book high profile national 
corporate events and work with 
franchisees to service them.

Dawn Kirby 
As Branding and Content  
Marketing Manager, Dawn  
manages the marketing team  
and promotes TapSnap’s brand  
on a national level. She’s also  
here to support our franchisees  
with their local marketing efforts. 

Tanya Colaco 
As the Social Media Strategist, 
Tanya develops and manages 
TapSnap’s social media 
strategy. She’s also here to help 
franchisees create their own 
online presences. 
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Yurika Kuroki 
TapSnap’s Controller, Yurika 
is here to help answer any 
accounting related questions you 
may have.
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Luke Winckler 
TapSnap’s Marketing Specialist, 
Luke will work with you on your 
Initial Marketing Launch Plan 
and is always here to answer any 
of your marketing questions.

Raymond Lousia 
Our Franchise Development 
Coordinator leads by example as 
a franchise owner and operator 
for TapSnap Detroit.

Ben Bender 
The Director of Area Development, 
Ben oversees franchise growth, and 
just like Ray, he’s also a franchise 
owner with TapSnap Philly. 

Hopefully you’ve learned why so many people, just like yourself, have chosen to join the TapSnap family and bring 
Event Entertainment and Photo Marketing Experiences to their own communities, towns, and cities. 

If you think we’ll be a good fit for each other, please fill out our Confidential Profile, if you haven’t already, so that 
we may get to know you better. 

Next Steps

Amy Baugh 
Probably the first person you 
talked to at TapSnap, Amy is our 
Franchise Recruitment Advisor, 
ready to walk new franchisees 
through the process of joining 
our team! 

Sky Caldwell 
Sky is one of our Corporate 
Accounts Managers, she provides 
continuing education, support, 
and coaching to our Franchisees. 
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